| BACKGROUND
The systematic review summarized here is concerned with interventions for raising breast cancer awareness in women (O'Mahony et al., 2017) . Breast cancer is a major public health issue and is estimated to have caused 91 500 deaths across the European Union (EU) in 2012. In the EU, 24 of the 28 EU states and the countries of Australasia have population-based breast screening programmes, which are recognized as important public health interventions. (International Agency for Research on Cancer, 2014). Early detection of breast cancer, which remains the most commonly diagnosed cancer in women, is key to early diagnosis and intervention.
Reducing mortality in breast cancer is multifactorial, and breast screening is one such strategy. Improved lifestyles and better population awareness are also important. Many women will discover a potential breast cancer symptom themselves perhaps between routine screening appointments, so they need the knowledge, skills, and confidence to identify breast changes and recognize the importance and urgency of seeking further advice from health care professionals.
Nurses and midwives need to understand what being breast cancer aware means so they can teach and advise woman about this important self-management strategy. Furthermore, whilst there may be some minor regional or country specific variations, around 90% of the nursing and midwifery workforce are female making this a topic of personal importance.
| OBJECTIVE/S
The purpose of this review was to assess the effectiveness of interventions for raising breast cancer awareness in women and the authors searched for studies, which were group or individual educational inter- 
| RESULTS
Both studies indicate better knowledge of breast cancer symptoms and understanding of age related risk. The PEP study, which measured effects at three time points, indicates that a combination of written information with one to one interaction can increase breast cancer awareness for older women, which is sustained over time. In the ZUMS study, the participants received a group intervention and reported better understanding of preventive behaviours such as self-examination at 1 month post intervention.
| CONCLUSIONS
There exists limited evidence about the optimal design and content of educational interventions for breast cancer awareness. Combining usual care with a booklet and one to one verbal interaction increased women's knowledge of age-related breast cancer risk and overall breast cancer awareness, which were sustained in 2 years, but more research is required. There exists no evidence about important issues such as the time from noticing a problem to seeking help, quality of life, adverse events, or breast cancer mortality. Furthermore, the focus on preventive behaviours in the ZUMS study may cause confusion given the focus of breast awareness and screening is early detection and not prevention per se. 
